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The program is planned as a coherent set of information and promotion activities. Its primary objective is widening the knowledge
of the unique qualities of the European bicolored apples. Activities will be executed at two markets:
China and the United Arab Emirates (UAE).
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DISCOVER

Activities in the first year will mainly focus on reaching out to managers and merchants by trade fair and media activities.

This will allow to build awareness, acquaint the target group with the product, its values and high quality. Opinion leaders, the mass
media and the administration will get information about program from Internet activity, PR and press. Consumers will have a chance
to discover the taste and aroma of the European bicolored apples.
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Second year of the program anticipates actions aimed at consolidating the current awareness and knowledge of European apples
among managers, traders, representatives of distribution companies and sales networks through expanding the activities
by trade missions and specialist conferences. Thanks to this a wide range of European growers — a multitude of varieties, modern
methods of storage and a long tradition of crops will be presented. Consumers from China and the UAE will choose their favourite
European apple varieties.
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The program is dedicated to three target groups — the main group includes managers, traders, representatives of distribution companies
and sales networks, the intermediate group includes consumers, the support group includes administration, opinion leaders and creators
and media. The most important are the activities aimed at establishing direct relations with managers and merchants by participating
in international fairs and exhibitions, trade missions, conferences and branch meetings. Planned marketing efforts such as advertising and PR
aim to promote European bicolored apples, creating a positive image on the target markets, which in turn will increase awareness and positive
consumer attitudes.
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ENJOY

In the third year it is planned to build a balance of supply of apples — activities dedicated to managers and intermediaries including
creating of a relevant demand for apples among consumers. Consumers will get information by comprehensive activities in mass
media, PR, web portal. The activities are intended to allow customers in China and the UAE enjoy the taste of European apples.
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EUROPEAN APPLES: DISCOVER, CHOOSE AND ENJOY!
Europe is the real wealth of apple orchards. European apples grow away from big cities, breathe clean air and bask in the warm
sunbeams. Apples have full blush, juicy flesh and additionally they are crunchy and aromatic.
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The variety of European apples will satisfy the diverse tastes of all consumers and will give them a chance for a new taste experience.
When they reach for apples grown in special regions of Europe, like Gréjec, they will discover delicate sweet & sour note created
as a composition of unique climate and soil conditions with carefully developed own methods of cultivation.
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What is important, apples are subject to restrictive European standards for control of production and high standards of storage and transport.

B558E, BARERRE R™BHIRGH

201 3FRERTE 201 2FRsERHOE FRAEFEIE KK

(201 35FEXF2005%)
1. 3% = 3170 000 i 1. iR = 941 678 Mk 1. 38 = +970 000 M
2. FAH) 2122 000 g 2. BKF) 933711 g 2. 29 5F ) +118 000 i
3.3 1576 000 I 3.0KE 625 943 I 3. EEZHIL +55 000 M
SEFTR: WAPA, PROGNOSFRUIT 2014 (Istanbul), SE3tK}: WAPA, World Data Report (UN S 3K WAPA, PROGNOSFRUIT 2014 (Istanbul),
www.prognosfruit.eu/docs/Prognosfruit_ COMTRADE), www.wapa-association.org/ www.prognosfruit.eu/docs/Prognosfruit_
Archives_2014/European_apple_and_pear_ docs/2014/World_apple_export_2003-2012.xls Archives_2014/European_apple_and_pear_
crop_forecast_2014_-_reduced_size.pdf crop_forecast_2014_-_reduced_size.pdf
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BEE (T5) 218 397
BEE (FERE) 52 95

K ED (9) 13,8 25,1
HAPRBEANESR 10,4 189
E4=)i(e)) 0.3 0,5

R RERG(9) 0,17 0,31
FERLTE (9) 2,4 4.4

HAAR A ML 4 (9) 1,8 3.3

W (9) 0,001 0,002
# (9) 0,002 0,005

2% WAPA, http://www.wapa-association.org/asp/page_1.asp?doc_id=450
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CULTIVATION

European apples grow on clean areas away from big cities. Excellent soil and climatic conditions and fruit-growing traditions make
that these fruits are the real pride of the old continent. Behind the success of apples are always the growers — people with real
passion. Thanks to their involvement people all over the world can enjoy this tasty snack.
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SORTING
Freshly picked European apples are sorted by innovative system. Fruits are rotated and analyzed by machines. The system recognizes
size, color, weight and possible internal damage. These devices are also featured with a IFA system — Internal Flavour Analyzer.
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DELIVERY

European apples are packed according to high requirements. Modern halls are equipped with innovative packaging lines which allow to pack fruits
to all available containers — cardboard, wood and plastic boxes, bags, trays. Apples are properly secured and they can be delivered to any place
in the world — fresh, aromatic and crispy.
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QUALITY CONTROL

European producers take special care to make their apples always be of high quality. Detailed fruit control consists of several steps

— starting with the acceptance process of apples from the orchard by sorting using specialized systems until the final inspection before
the shipment. Thanks to that every recipient can be sure that fruits look and taste like at the moment they were picked from the tree
and they are free from dangerous substances.




BREFERZEINE

MR ENETRE, CHEXDREN TR ERENL S,
SR, NERGMEERNAEY.

\

%)
pe=): B ST

SAFETY STANDARDS OF APPLES IN THE EU
European producers attach great importance to production methods — moderm and safe for the environment and consumers. Cultivated apples meet high

EU standards. Apples are free from residues of pesticides and fertilizers.
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STORAGE
Apples should be kept under appropriate conditions. It's good to store them in a cool dry place. Perfect will be a fridge or a cellar. At room

temperature apples can be stored under cover for about 10 days. Remember, after peeling you should instantly eat apples or use them in products
such as jams, pies, drinks etc.
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Agricultural Market Agency

Agricultural Market Agency is a Polish state-owned company supervised by the minister responsible for agricultural markets and the minister responsible for public finance (in terms

of financial management). Since Polish accession to the EU that agency has the status of an EU paying agency and operates under the EU legislation. It is the executive Agency
in the light of the national law from 1 January 2012.
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Association of Polish Fruit and Vegetables Distributors “Fruit Union”

Established in 2010. It supports transparent rules for export by the legal and economic consulting and dissemination of advanced quality standards. The Association promotes
food and actively fights for working out uniform principles in the fruit growers' sector. The Fruit Union maintains contacts with representatives of the administration and economic
institutions. The main objective of the organization is to promote Polish producers and distributors of fruit or vegetables and representing their interests both at home and abroad.

European Union

European Union is a community of nations conducting free market economy. It grants subsidies for the implementation of various projects in areas such: as urban and regional
agriculture and rural areas development, maritime and fisheries policy, research and innovation. Managing more than 76 percent of EU budget is done in partnership with the national
and regional authorities. The remaining funds are managed directly by the EU.

Polish Fruit Growers Union

This organization brings together about 4 thousand fruit growers with a primary goal to represent their needs and interests. It provides consultancy services and shapes opinion
about fruit growing. It undertakes activities in order to establish sustainable legal, economical and organizational foundations for strengthening of the Polish fruit growing
and market integration within the European Union. The multi-annual organizer of national fair stands during: Fruit Logistica in Berlin, World Food in Moscow and international fruit
conferences, lectures, seminars and cultural and educational events. It implements its activities through cooperation with central and local government authorities, as well as with
the related national and international organizations.
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